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Clover Gift Shop 
and Apothecary

It was 1928 when Clover Gift Shop first 
opened its doors at 10 Elm Street in Wood-
stock, Vermont. The establishment is as 
much a part of Woodstock as fall foliage 
and maple syrup. In its almost century of 

existence it has always been owned and oper-
ated by a woman—the first was Mae Winslow. In 
2008, after 25 years, the mantle was passed from 
Donna Lewis to PJ Eames.

Today the 1,400-square-foot space is filled with 
an array of “stuff that makes people happy,” PJ 
says. “There will be a group of shoppers cracking 
up looking at greeting cards or someone saying 
to friends, ‘Oh! Look at this!’” There’s a plethora 
of unique items to explore, including accessories, 
jewelry, pottery, handmade gourds that light up, 
home décor, baby gifts, and homeopathic items.

GETTING STARTED
Becoming owner of Clover, PJ recalls as “sort of random,” yet her background was 
always moving her in that direction. After graduating college in Upstate New York, 
she was unsure what she wanted to do. “My sister owned The Red Wagon in Ver-
mont, so I moved here and helped her.” Soon PJ was manager. After meeting her 
husband Jared, they relocated to Burlington where PJ became an assistant buyer 
of housewares for April Cornell. “Then in 2005 we came back to Woodstock and I 
helped my sister open her other store, 37 Central Clothiers.” It was about that time 
that PJ realized she wanted to spread her wings and came across a “store for sale” 
ad on Craigslist.

“But I was unsure; it was a huge commitment.” PJ worked with SCORE (the Ser-
vice Corps of Retired Executives), an organization that matches novices with re-
tired business professionals. It’s a free service. “My mentor was Barry Rotman, who 
owned a chain of furniture stores in Massachusetts but lived in Norwich. He helped 
with my business plan and other things I wouldn’t have considered at 28 years old.”
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REBRANDING
Once PJ purchased Clover, the first thing 
she did was a bit of rebranding by chang-
ing the green four-leaf clover on the sign 
to a red clover—the Vermont state flower. 
“That was in line with my wanting to 
bring in more locally made products. The 
merchandise that was previously being 
sold didn’t have the feel I was hoping to 
create.”

PJ swapped out “a lot of quilts and 
glassware knickknacks” for more con-
temporary and unique items. “I wanted 
to bring in items that were special.” 
Clover still sells quilts—from an award-
winning local quilter—along with soaps, 
candles, and other craft items. “There 
were other changes that I wanted to 
make, which I’ve done slowly.” Over the 
last 12 years the store and what it offers 
continue to evolve in response to cus-
tomer interest. 

One of the most significant changes was 
in 2017 after PJ’s brother and sister-in-law 
were severely injured in an earthquake 
in Ecuador. As their healthcare advocate, 
her research led her to CBD. At the time 
there were few places that sold small 
quantities, so she had to buy it wholesale. 

“I had to order 30 bottles. I never thought 
they would all sell.” When the wholesaler 
listed Clover as a vendor on their website, 
people came in looking for it. “Not only 
did it sell out quicker than I could have 
imagined, but my entire family was deal-
ing with the anxiety of everything that 
had happened and all the health concerns. 
Both my parents and I tried CBD and 
found it really helped our anxiety.”

It wasn’t long before Clover Gift Shop 
produced their own line of CBD and es-
sential oil health and wellness products 
called Clover Apothecary.

CLOVER APOTHECARY
Clover Apothecary infuses, creates, 
bottles, and packages their line of prod-
ucts. “We also sell other brands, but 98 
percent of our CBD oils are from Ver-
mont. It’s important to me to support the 
Vermont CBD industry and the farmers 
and herbalists. And I really believe they 
make the best products on the market. I 
trust them.” Knowing the source of CBD 
matters in an industry that is mostly un-
regulated and where studies have shown 
product labels are often misleading or 
contain synthetics or no CBD at all.

Clover Apothecary  
for Your Best Bud!
Cannon was a 165-pound Mastiff 
with Addison’s disease. PJ remem-
bers when the family dog they had 
raised from a puppy was at the 
point of having to be put down. 
“I had been hesitant about trying 
CBD only because he was on medi-
cations, but at that point we had 
nothing to lose. He could barely 
get up. Within a day of taking it 
he was up and moving around like 
a puppy, rolling in the grass. Dogs 
have no placebo effect. It improved 
his quality of life so much. I think it 
gave us an extra month with him.”

PJ knew she had to add CBD 
products for pets and created Can-
non’s Cannabinoids CBD Drops “For 
your best bud!” “They’re bacon 
flavored because Cannon loved ba-
con.” The line has been expanded 
and includes CBD-infused salve for 
minor abrasions and paw care, as 
well as other items. Studies have 
shown that CBD can be effective for 
pain relief in dogs.
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The Clover Apothecary line offers a 
range of products from CBD-infused 
solar soaks to Lemongrass Ginger Sugar 
Scrub, which was named one of the top 
10 local holiday gifts. There are bath 
bombs, body and facial creams, salves, 
and tinctures. The list is numerous with 
quite a few standouts. “Our Lavender 
Eucalyptus Après Balm is in stick form 
for easy application. Our CBD Arnica 
Cream is one of our most popular prod-
ucts. I infuse it with a highly concen-
trated CBD extract. People really find it 
effective for pain relief.” 

In the last three years Clover Gift 
Shop has seen an increase in sales, due 
in large part to Clover Apothecary, 
whose line of CBD products has ex-
panded from retail to wholesale. “We 
are in over 30 stores across the United 
States, from California to Florida to 
Maine.”

EDUCATION
CBD is a compound found in the can-
nabis plant, but only has a miniscule 
amount (≤ 0.3 percent) of THC—the 
chemical in marijuana that creates the 
“high” associated with it. It is a legal 
substance in all states. There are a lot 
of misconceptions about CBD, says PJ. 
“But then people come into a little gift 
shop and see it on the shelves, they 
realize it’s normal.” 

PJ stresses the importance of edu-
cating yourself if you are a seller or a 
customer. “Individuals need to know 
what CBD is and what it isn’t. We of-
fer educational nights at the shop and 
have specialists come in to talk about 
CBD. Also, we regularly have differ-
ent vendors who set up a table with 
samples and answer questions about 
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Women in Cannabis Summit
The inaugural Women in Cannabis 
Summit on Saturday, April 11 is a 
full-day leadership and business 
conference taking place at Main 
Street Landing on the Burlington, 
Vermont, waterfront. Go to 
womenincannabis.headyvermont 
.com for more information.
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their products,” PJ adds. Either she or 
her employees are always there to help 
or answer questions regarding CBD or 
any products they carry. 

As part of the broader education 
mission, Clover is a sponsor of the 
Heady Vermont Women of Cannabis 
Summit taking place in Burlington in 
April. Women are at the forefront of 
shaping the CBD industry.

LOCAL AND LOVING IT 
Clover Gift Shop is a store with a 
legacy. “I still get tidbits of history 
from customers who’ve been com-
ing here for decades,” PJ says. “They 
tell me ‘Oh, my grandmother used to 
work here,’ or how they used to shop 
here with their parents when they 
were kids. Jared and I have two small 
children, Caitlin and Hannah. We love 
being part of the community. Everyone 
is so supportive.” PJ says she values 
Vermont’s stream of tourists, “but it 
always comes back to the locals who 
support us year-round. Woodstock is 
a special place. We recognize and ap-
preciate that.” 

At its core, Clover Gift Shop is vin-
tage charm with a contemporary vibe. 
Customers know what to expect and 
yet are always surprised. “We have 
unique products, we have something 
for everyone, and we are always happy 
to help. It’s a really fun place to be.” 

 Clover Gift Shop
10 Elm Street
Woodstock VT
(802) 457-2527 
www.clovergiftshop.com
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